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50 Foods That Are Super Healthy Healthy Food: What 2 Mistake to Maks How Does Healthy Eating Prevent Disease 12 Heart-Healthy Foods 1o Work into Healthy Eating - Topic of the month at 7 Healthy Eating Tios for People 65+

hezlthine.com sneakersdfunds.com Ifelinesereening.com health.clevelandclinic.org ips-apprenticeships.co.uk jadsonsmartliving.org

World Food Day 2019: encouraging .. Co figure: A heakhy eating approach .. tps ta maintain 3 heakhy lifectyle ...

hazlthline com pokarstars com blogs biomedcantral com heakhharard sdu psycholegies co uk nychsalthandhospitals org nestla cam

Defnition of Healthy by Meriam-Webster Healthy Eating for & He.. 8 Heaithy Esting Sirategies 10 Try ... Eating Healthy Takss Too Much Time
foodtank.cor neriem-webster.com cde.gov sonzumeneports.org myfernilyfirstchiro.com

Help Your Kics Maimain a Healihy Life_.
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Bourjois - Cosmetics company @)

Ketogenic diet - Topic %

Bourjois Healthy Mix Foundation @)
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Paleolithic diet - Topic %
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“for a healthy looking complexion”

FEATURES & BENEFITS ~

« For a healthy looking complexion

« lasts all day

« Antiage formula with a blend of vitamin C that gives anti-fatigue effect,
vitamin E that performs anti-oxidant action, and vitamin B5 that tonifies the
skin

« Contains hyalurenic acid derivative that provides 24-hour hydration

«  Spherical powders provide a softfocus and softfeel effect and optically blur

the blemishes

« Suitable tor all skin types, especially dry skin
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Top vitamin products for skin problems on Tmall

#1: Vitamin C chewing tablets

Brand: Gold Partner &4 #4#4
Over 90,000 items sold monthly

Main function: Tightens the skin,
prevents hyperpigmentation.

#2: Vitamin A ointment

Brand: LiDian i =
Over 80,000 items sold monthly

Main function: exfoliation and acne
treatment

o

#3: Vitamin C chewing tablets

Brand: By-Health % E 45

EEED P W DA Over 55,000 items sold monthly
VITAMIN C E i S
sl W g 7y Main function: Promotes collagen formation and

\:+a ‘%ﬁgﬁﬁg | enhances skin repair
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What are your choices to improve your health condition

(Online survey of iimedia, multiple selections allowed, N=2,178 health-related products consumers, 2019)

RiEm

N L Health supplements

Nutritious food

@

VAN 48.6%
35.3%

]

HAtbik ¥

(ENES, DHF)
Other choices
(make a regular daily routine,
Chinese traditional medicine...)

HTESRS

Sports and fitness

ihil .
daxueconsulting

FEEASREMRFEX

Annual per capita expenditure on health
supplements by country
(20179)

EE I $148
| o I $107

0. I 105
- $18
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Health supplements from Australia and USA are the most popular in China

& B O R 12 mh a4 3

(2018 FISEER)

=E Bz
9.2%

Japan 5.2%

supplements $ El 7 . Vlf[amlr;s and
+  Amino acid * Lutein minerals
o + Collagen . + _Collagen
Vitamins and Thailand R Y
» Dietary fiber . Calcium -
* VitaminC
% IE sgpplgments » Calcium supplements
* Vitamins - Collagen
+ Dietary fiber . Grape seed
» Dietary fiber

R KT I

22
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What beauty consumers will care about after the coronavirus ZHh T &'?ZE;?FH*%UJ(H?%@
(% of respondents) AR 7, HRAMIEHERIN

B R AL B B9 SR
After the COVID-19 outbreak, | prefer
natural ingredients of skincare
products to well-known brands. |

gy i——— k\” enjoy doing research on ingredients.

47%

12%
! 10%

. 30}6
| [

Matural ingredients :Drand name Personal Preference  Other

Quality Price

Note: Jumeili beauty consumer post
coronavirus behavior survey on 2722
respondents, Mainland China, February 2020

#IZI8/EH® #Environmental protection

KRB PH RSB after COVID-19
REEBHESR, MR,

The essence extracted from #Fmﬁ #Natural fngrEdfenfS lover

plants and herbs are nutritious

and beneficial for our skin. #ﬂ,ﬁﬁm #Naturai and Organfc
& & #HEYIE ARG #Herbal extracts
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Offline Activities

Proportion of women'’s time spent

on offline entertainment
(% of female respondents)

REHEER\R, ZE. 8

i, B R RIRS SEHR
= ' - ﬁngTo

~— : BE oo s i vy During the coronavirus

ﬁ @ s = outbreak, | drink tea, do

massages and foot baths at

Art Beauty home. It's crucial to improve
the immune system through
health maintenance.

40%
#E5 /% #Massage at home
Epidemic Consumer Behavior Attitude Impact and Trend Survey on #E37SPA #home SPA
10,000 respondents, Mainland China, February 2020 #IDISEASPA # SPA treatmentafter COVID-19
#7574 #Healthcare

D
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2019
&R0 “@RR" health R Ay X E R

Google20195E £ FIE RIEH
(1004 &=1{E)

1 Australia Qp

2 New Zealand

3 Ethiopia

4 Ghana

5 United States

6 Canada y
7 United Kingdom

8 Nigeria

9 lreland Qp

10 South Africa

“WEME L
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Plant based recipes
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REKZMIEH
N
Health - Topic | ——
Mental health - Topic ]
Health insurance - Insurance category ]
Insurance - Topic ]
Health Care - Professional field [}
'R, VERR, BRRR, RETV
ARFTRIERA S Tk

{ 20 VEGGIE-DRIVEN )
PLANT-BASED

RECIPES
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& “Wellness” A X E

1 Slovakia
2  Hungary
3 Czechia

4 Switzerland

5 Sweden
& Germany
7 Austria
8 Canada
9  Belgium

10 Netherlands

2019

Hrigfise
) ZF 7

daxue IIonsulting

beijing shanghai

RERZHIER

» Siberla - Region In Russla

5 Retreat - Spiriwal

Perryville - Town In Maryland

Temescal Wellness - Topic

Just Weliness Beautysalon Amsierdam - Beau..

REHRFIGE SEHAME “BR
Hl” “fr 37 “RRMIT R B X
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%j‘]n_l;mzrtﬁww»
% E Keto food pyramide
Lo
Diets R T ede
1) Intermittent fasting diet ~ Wy%EzE & ks
2) Dr. Sebi diet SebifitH%g tO@ye
3) Noom diet THRERR TYNK } 1 :
4) 1200 calories diet 1200%%% R o -
5) Golo diet RERE 4; ) ;;__‘
6) Dubrow diet HHBEZRE Q/
7) Sirtfood diet Sirtfood & it 4P e i 4
8) No Carbs no sugar diet ~ EBKIUEDLEXE S T T
9) Endomorph diet BERE
10) Jlo diet JIotk &
L GoL0DIEl
e e, i Diets

1) Plant-based

L 2) Intermittent fasting
3)
4) Carnivore
5) Fasting
6) Sirtfood
1 7) Ayurvedic
- 8) Lectin free
m 9) Low residue
10) Celery juice
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Which One is Right For You
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Paleo diet
BHANRE®

guu:  EEfXRKeto Diet: BAME, BAR?
AR i =
LRNESE-DARSTIH, BRI PIAFTARIEE, SHAERERE
54j 10937:_ %, BEERSEBERSNETHONAZ, EER/AVEERIEZLUR. BEFTa—
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JUST STRAIGHT UP, HIGHLY
EFFICIENT PROTEIN

THAT ARE EASIER FOR YOUR
BODY TO DIGEST

MARIE CLAIRE

"""""""""""

ZEWO ADDITIVES OR SUGAR -

PROBIOTICS AND PREBIOTICS

nnnnnnn
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BX& €Ik A Tobias Schuile & Philipp Schrempp
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THE NEED FOR CONSTANT BODY BOOSTING - HEALTH AND FITNESS SUPPLEMENTS

'“ THE NUE f\?

i foodspring’
c © ) ,@’-"
»

mh# DNA & fEj 4t % DNA & fEfr
« 20175 EIsI TRE « 2013&E B~ FEE
- BE/BmEDTRER * INERVIR M FITRE S B
« XEFRTT, BEAEEMIEER « ZELRON, $HEF1I3PMER
« &RIEHT, SHALAMIEEEME & AR « #INSEHBFBRRNFW S, FE5FREME

1 SRmMOESE
* INS#¥p2z: 6w INS « INS#2Z: 23.6w
« Ef) 50%TT-150%7T « B 10%£7THIS0ET

“ redefining the relationship we ” ‘Qake sports nutrition to the next level ”

have with our health HBEENE FH 2
‘ /i — -7#* Y 3 JIN
BEHEXEN S EFFF SIMPLICITY 2525
SUSTAINABLE oJ #34¢ NUTRITIONAL BENEFITS & 2 56 459 25 4
CLINICAL RESULTS I &k HIGH-QUALITY INGREDIENTS ££/% B #

ALTERNATIVE MEDICINE £ /¢ & % SMART COOKING 5 26 4%
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foodspring’

‘6 Beautiful skin - is always in! And in this case, it comes “ Today | made some nice protein pancakes for breakfast.

from the inside: @thenue_co The ones | use are from @foodspring_nl and they are
EWMAH K- KZFE! 1 HEEBH A Tt delicious.
#9, @thenue_co In one portion you get 53 g(!!!) of protein and only 1.9 g of
sugar X

‘ ‘ o o ST, BT —LEBNELERGESZE, REAT
I've been using this @TheNue_Co Vitamin D Spray for ¥ E@foodspring_nl #5/=45, fe111REENE. —HEE,
just over a month now and | really recommend it — it is o2 EI53 (M) f9 B L B AR A1.9 74 .
easy to use, efficacious, and there’s no unpleasant
aftertaste.

HEHZFH@TheNue_Co £ ZDIFE— 12/ 7, #HE
FEREE--(EHTE, KEE, MARGEREEET

FIEE “ After Training my whey Protein shake vanilla
from @foodspring
“ Desperate times call for desperate measures... W42/, R E@foodspring 97 /EEEIIEFE
HBERIFR, FEFEFR....
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https://www.instagram.com/foodspring/
https://www.instagram.com/foodspring/
https://www.instagram.com/thenue_co/
https://www.instagram.com/thenue_co/
https://www.instagram.com/TheNue_Co/
https://www.instagram.com/TheNue_Co/

THE NUE CO - @R {EFIE A daxu'ehclzonsulting
THE NUE CO - VALUES AND TONE OF VOICE

BIFT IR =N 5 (M2 B INNOVATION TO DRIVE MENTAL AND PHYSICAL WELLNNESS

#MENTAL
HEALTH

IDIR{ERR

#PLANT
BASED
EME

#BEAUTY
| FROM
E S £ WITHIN

X FH A
SIN:RES

#WELLNESS
JOURNEY

#CLEAN
EATING

TR E

Source: INS, the Nue Co official account (62K followers) + discussions, August 2020



FOODSPRING - & JE4HE FIiE I .
FOODSPRING - VALUES AND TONE OF VOICE daxueconsulting

BEMBIAMNFREENSE GIVING INSPIRATION TO HELP PEOPLE ADOPT HEALTHY HABITS

#VEGAN
PROTEIN

RRRX

#FITSPIRATION
BERE%

#HEALTHY

MINDSET

39;:“}»

 NAER

Source: INS, Foodspring official account (236K followers) + discussions, August 2020
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URZEEAT B, MUERIRTS: Hlmhi

SCIENCE AS THE BASIS FOR HEALTH IMPROVEMENT: PHARMACEUTICAL* COSMETICS BRANDS

d ESKINCEUTICALS

ADYANCED SKINCARE BACKED BY SCIENCE

=% DNA & |72 = 15 DNA & 54
* 2005483 TR HE . EE oS T1097 -
s PEnERRER IT;MHDH jDhvies F*, B B FE SR A
o EISNEREE, SFERIM. ZINFEM . “ZE Cosmeceuticals* = BBk AT
- ETzAMNFEAL, BERA, BR, 55 =

as. . EISAERER
| ENELSEAR, BEEEAYA . SRRER. HRHEE. BRANEEAT
o #r42: INS: 24.8w; INS; Twitter: 2.3w T A i R
o By 20T -60ETT o ¥y2¢: 48w INS; Twitter: 2.6w

« By 90%7T -250%T

“ Advanced skincare without a ‘6)ur mission is to improve skin healt
9 99

prescription L4k 7y By 56t 47 X RAINMEH SR ENBRR
of 2% 26
HEALTHY LOOKING BACKED BY SCIENCE &%
R MVE TECHNOLOGY PATIENTS NOT CLIENTS &£ FE22 5

ZEANA (MVE) #A
DEVELOPED WITH DERMS
RETHL

ACTIVE INGREDIENTS ;Z 1% 5t 7
SKINCARE EFFICACY #F L5

*cosmeceuticals . Z5)%, EZEEZLL 7, pharmaceutical ;. EFHEEE, #ZEFZEL T
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'l = SKINCEUTICALS

ADYANCED SKINCARE BACKED BY SCIENCE

AN CH
s-1e 1 Cera
Sydratan 3 cera‘ ' DEVELOPED WITH DERMATOLOGISTS

“ | wanted to try a drugstore version to recommend to those “ I've been using this serum for close on 6 years and
that need in-store options. @cerave Foaming Facial although I've tried other Vitamin C serums along the
Cleanser is a fantastic gel-to-foam cleanser that manages way, | always seem to go back to this one.
to thoroughly remove sweat and grime without stripping BEZEFXAKIGERIZLOFE, EARARCEZHT
my skin. Rth2EEFCIFERNI TR, BHMFEELEX—T,

HBZ I — 1R an, MIiIIEFLBLFEL L
7EHIA ., @cerave Foaming Facial Cleanser Z—3z(247#¢
BRI KM AT, CEBHRERTARSIE, ‘ ‘ . . o
HAFRLHR, If you are in need of a little “Glow Up” @skinceuticals
Glycolic 10 Renew Overnight is the next product you

must add to your nighttime routine.
I got the @cerave facial cleaner for my eczema. WEGLEBE— & “KE", # 4@skinceuticals
T 7@cerave S EF LT LI BE. Glycolic 10 Renew Overnight Z i T— TN FH9
& E L0,

“ This product is amazing. In a short amount of time it's
really cleared up my forehead blemishes.

My holy grail skincare product I #skinceuticals

ﬁzﬁnﬁfﬂﬁﬁo FFAZRIT E), EAHERE B AR FHIE RN #skinceuticals
BT .
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R AFEAEE R DERMATOLOGIST EXPERTISE FOR THE ENTIRE FAMILY

Moisturizing
; Cream

#REFLECT

k*’é‘”‘*’* #CLEANSE
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#ECZEMA
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Cerd
#HEALING

St gor Atight, dry feeling is NOT an
/A B

indication your skin is clean.
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Source: INS, CeraVe official account (62K followers) + discussions, August 2020
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Source: INS, Skinceuticals official account (480K followers) + discussions, August 2020
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Our creative department has momentarily lest all interest in trying te sell you
our oat drink, Instead, we have focused on finding ways to help eliminate any

unwanted stress and reduce the negative impact associated with an increase in
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BETTER FOR YOUR BODY AND FOR THE PLANET: PLANT-BASED FOOD BRANDS

IMPOSSIBLE

THE ORIGINAL

fnfi# DNA & fEft /% DNA & &
* AR RIS FI0ER . 20114 BT EE Qb
L . e
. Bk XUNHHETEE . SIRAT S RETHE. SN EE
- EHESMMRIEE, BAMG T SRR ﬁzﬁjﬁfﬂ)%‘ RITHE, THREAE
P INS: 27w, | Twitter: 1.5w - AHRAEGHOS, —RIA", S
L e 10550 205 GE, AT
s EANHE: 5FRBHNTDHE X . ¥4 28.87ANINS, 6.375 M Twitter
- i 5% -40%7T
“ MILK MADE FOR HUMANS “ THE IMPOSSIBLE IS CLOSER THAN
S KSR 54 29 YOU THINK
TN EE L RERNEE
TRANSPARENCY FIBERS SAVE MEAT AND EARTH #R# A FIH 7%
ZEH
b7 4 EAT IMPOSSIBLE 157~ o] g

MINIMAL ENVIRONMENTAL IMPACT HEALTH + NUTRITION L
B/ 125+ B 7%
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CONSUMERS ONLINE DISCUSSIONS AND COMM

ENTS

THE ORIGINAL ”
LY! IMPOSSIBLE
Try @oatly as an alternative milk if you haven't already! “ Made meatless hamburger bbq with the impossible
WIRIFHE R =i@O0atly (EAECFEIIH 5, DI meat last week!

LI ETBERI A T B I HI IR E 55 A T

“ Best dairy free ice cream! I'm a Oatly fanboy!

BRE TR FoA20atly f 2 “ Got an @impossible_foods burger {l they are the

best!

“ Oh | bloody knew you'd fall to the dark Side @oatly -
selling out in the end to bad companies

778 T —1@impossible_foods X &1 141 I&RLFHN

%, BRAIEG=ENREA@oatly--&EE% T | LOVE IMPOSSIBLE FOOD one less dead cow one
‘ more full belly I | dare you to try impossible burger
HEPFTEHIRY b—XILFBE—MEHRIL
“ I'm so disappointed by this whole Oatly situation. Can we 0 BB — B A REN) R

not have anything good in 2020?
FCXT I 22 77 {3 TG D2 FF v K2 o 2020 FF el TFEAFE
IEfFLIFH 2
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I ACNERS, i, £FFRE, BEASHEETEYNTERM S A#EkEIE MAKE IT EASY FOR PEOPLE TO EAT BETTER
AND LIVE HEALTHIER LIVES WITHOUT RECKLESSLY TAXING THE PLANET'S RESOURCES IN THE PROCESS.

#FRIENDS
NOT FOOD

R Z

#HEALTHY 2 y- #SUSTAINABLE
LIFESTYLE G gy 25 LIVING

R L oF QELT L3
X 4 .

Source: INS, Oatly official account (269K followers) + discussions, August 2020
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#COOK
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#PLANT
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Source: INS, Impossible Foods official account (288K followers) + discussions, August 2020
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SUPPORTING
FUTURE
GENERATIONS
STARTS

BY TEACHING
THE NEXT ABOUT
SUSTAINABILITY.

WHAT IF EATSSESSIRS-THIER Source: INS, Beyond-meat official account (>798 K followers) +

discussions, August 2020
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RIEHE, 2 EINSFIRG B

stellaluna ¢ TN B - 3.8 7%

STELLA LUNA
Modern, versatile style, relying on true craftsmanship, only the best of materials and

surprising innovations
stellaluna.co

e HER

stellaluna stellaluna

@stellalunagh - Magasin de vétements © Envoyer un message

Accueil Photos Avis Communauté Plus + il Jaime (o} g

stellaluna ~

Lorsque vous répandrez, stellaluna verra vos
nformations publigues

‘ Nouvelles de stellaluna au sujet du coronavirus (COVID-19) x Puis-je verifier si un article est
o En raison du coronavirus (COVID-19), nous avons modifié certaines de nos régles, ce qui peut affecter les services dizponible ?
= Cue nous fournissons.
Est-ce que guelgu’un peut
Consulter Carousell.ph mesider 7
Quels sont les prix de vos
« . aricles 7
A propos Vioir tout @ Créer une publication
; Avez-vous quelque chose @ me
Cebu based thrift shop. Affordable Ukay -y A 2 :
o ; v Y |&4 Photo/Vidéo Q Jesuisla & |dentifier des amis recommander ?

finds and Pre-loved items. happy
shopping & 1G: @stellalunaph @
www.carousell.com/stellaluna.ph

e
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chloegmoretz # [ Folow [ - R

2,573 posts 16.5m followers 3,071 following *Sl';‘%'ﬁiﬁlﬁ% ChIOé Grace MoretZ

Chloe Grace Moretz

"We are stardust brought to life, then empowered by the universe to figure itself out

— and we have only just begun” - Neil deGrasse Tyson

Chloe Moretz Teen Choice Awards July 31, 2016
Posted in Chloe Moret; (s
3 e (o |5

Stella Luna Satine Sandals

Steffi: Oui Année derniére parce qu‘une
actrice que j'aime bien en avait parlé :
Chloe Moretz
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Estée Lauder

The future of skincare is here: NEW
#AdvancedNightRepair helps you take control of
YOUR skin’s visible future ‘4 Tap to shop + join
#GenerationANR now:
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