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Key findings of fashion accessories market in China

The fashion accessories market has a large
growing potential

Female consumers are the main buyers

Online + offline are both popular ways of
purchasing

Social media platforms are impactful ways to
reach and engage consumers

KOL and official accounts are important
channels to reach consumers
il
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Market drivers for international brands in China

Increased income leads to a consumption upgrade

Increasing popularity of international brands

Rising social media platforms are helping international brands reach
consumers in China

Cross-border e-commerce platforms are providing best distribution
channels

No single brand dominates the market
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ANALYSIS

Chinese consumers have a very large

cho/ce of products, from local to

International brands, so they are very

concerned about the quality, design and _
- small detalils.

—Claire Gerard; Project manager of Daxue consulting
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China's fashion accessories market has been growing

Consumption and  rapidly since 2016.

market Size in China Most market segments of fashion accessories are
rising. China is the second largest jewellery market in

the world (around 671 billion RMB market size 2017)
and it's still growing.

Sales revenue of Fashion Bags & Accessories in China (million USD-

2016-2019)
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Consumer analysis:
young women are the
main consumers

Gender distribution of fashion

consumers in China (percentage —
2018)

Source: White book of China's new generation fashion

consumption
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Young women are the main consumers of fashion
products/brands in China.

Young consumers care about people’s comments on
their outfits and accessories.

Age distribution of fashion

consumers in China (percentage -
2018)

39.14%

37.22%

23.64%

Above 28 24-28 23-19

Source: White book of China’s new generation fashion consumption
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. WeChat and Weibo are significant promotion channels
Consumer analy3|s: for fashion accessories brands.

fashion info received Instagram can be considered as a important promotion

main|y trough social channel among all relevant mobile apps.
media platforms For international brands, a good official websites

(Chinese language) will increase their visibilities.

Main channels for China's consumers to receive
fashion info (percentage-2077)

ecrer N ::

weivo | ;0o
nstagrorn | 2.
vagezines | 5

Official websites — 23.80%

IIII Source: Report of China fashion consumption survey
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During the Valentine's Day in February and %% -
Baidu Index — jewellery exhibition in October, the search Baich &=

number of jewellery grew rapidly. Baidu is the #1 search
Interest trends per JONE S STEW TAPEY engne n chine he
The search index of sunglasses was high (more than % of the

seg ment (1 /2) between February and August, when it is total search made on

. ; Chinese Internet)
the time for spring and summer. exhibits the market
digital trends

The data from 2017.1 - 2018.10

" =4E

The search keyword “jewelry”
on Baidu index
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The data from 2017.1 - 2018.10
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The search keyword
“sunglasses” on Baidu index
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The search number of watch was

%% _
Baidu Index — significantly high in May 2017, because BaihBE

Interest trends per

CASIO launched new products during the el e ) sezreln
. engine in China. The
same pel"IOd. volume of search

(more than % of the
segment (2/2) The search index of handbags was high total sarch made on

The search keyword “watch”
on Baidu index

The search keyword
“handbags” on Baidu index
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during December 2017 and January 2018, exhibits the market
when several brands launched new products. gre trencs

The data from 2017.1 - 2018.10
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Baidu Index —
Semantic analysis
(1/2)

The most related words to
“jewelry” consist of relevant
brands, such as LUKFOOK,
Tesiro, Chow TaiSang, and
etc.

Most of those brands come
from Hong Kong and
Guangdong province.

The most related words to
“sunglasses” are man and
woman's sunglasses brands,
and how to pick sunglasses.

All mentioned brands are
international brands (Police
and Bolon).
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LUKFOOK jewelry

official website
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e Kin Liu
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Tesiro jewelry

mT BRE=EN FERE

Tesiro jewelry
official website

e
‘ bolonB+AFEE ‘.:
{5
Bolon Man's
@ man'’s sunglasses
T+ sunglasse brands =
)
®
police HIREEAE BR
How to pick
sunglasses
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Jewelry brands @
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list of

woman’s
sunglasses
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Baidu Index -
Semantic analysis
(2/2) & ntm

g‘ E%EEEZ tg‘ﬁﬁ
The most related keywords to ‘ wats | @ 2 O
“belts” are mainly consist of = E.tdd o | @EPTWOLVES el
relevant brands (Hermes, el 8 RS v

=
Belts brands
Armani Man's

Ferragamo and etc.), man’'s belts @ o e —
. ERH AR i L S
beItS and the matel’lal | Top 10 beltbrands in the world | . o

TR Bt Iv
cowhide.
The most related keywords to
“watch” are price and i
international brands (Rolex, precat | o x 2.2 2

Wt

DW, and etc.), half of those . m = B "

brands come from = e ﬁ Switzerland Jg
Switzerland. > Walington s
Ranking listof [
Casio watch brands
~ tch brand ;5
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Zhihu questions —
consumer concerns &
need of information

LT TUAEERTIED (55, Fi%) 7 Are there any good
B Lrm L accessories lower than
) ] , BE  BRIELAD / living in the moment 1.000 RMB?
[o) )
é‘ﬁ .?]Ut 78 % q?esgl.ons on 163 ABATZAE TOUS is a jewelry brand
Inu about tashion from Spain, it entered

accessories are brands _ e & e . Chinese market 2 years
recommendation based on TOUSRTFEsA, B EERAHERE 0wt BRETIEIE BN 00 o ofill a niche

. eEBATRER , RS TERETINEY, BEENREIARTST B «
prices, gender and seasons. AR, SR TSRRT AR A = brand. “Tous Bear” is

RYENEEN AN, the most classic image
of this brand.
International brands are more
popular than domestic brands T —
among those answers. HlApp | EEE T—HEREARANEAEE S A T IS TR NS
BE BAETAREEA T, FEAm. AEEY v What are the basic
Half of questions and ER3 v @ iosT ocessorles Jormen’
answers related to women'’s h::l p ::‘r‘:‘sg . a;rrfn d's a
fashion accessories. Kiel James Patrick from USA, it owns
e A n vmiis | eme s American vintage style.
%U . TR RE\FEFEEINRE, DRESEREESE UBBEMSETESEAE ®  Anchoris the main
has transitioned to a social media sharing El=Ezaa %ﬁﬁ%ﬂlﬂﬂ‘éﬂiﬁn b 20TE Jack FitzflPeter Wence, design of its products_

platform gathering more than 100 million
answers on various topics. The platform is Jack and Peter Wence

especially relevant to reach higher-, well- are classic styles.
educated social classes
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] _ Women's fashion accessories (brands and
SOCIH' med|a products) are main topics of most posts on

WeChat.

analySiS - Wechat In addition to big brands, some niche

brands (international) are mentioned by
many posts, which means they own lots of
potential consumers in China.

DL S IFYET EEECD

Peet Ducllaert

"Irnspired by confidenca. FTailored to Liberate”

This post is about fashion
accessories of girls / young
women. It introduces some
international brands such as
Alighieri and Sophie Buhai (75 3E
V).

There are 9,680 views, 47 likes
and about 20 comments.

This post is about the summer
fashion accessories of fashion
brand Zippo (2 ). The main

product is lighter with fashion
patterns.

There are 8,948 views, 26 likes.
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Wechat is the #1
social mediain
China and an
absolute must-have

for a market entry
promotion. It

accounts for over 1

billion active users
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] _ Women's products are the main content of
Social media most posts about fashion accessories on
Weibo. Sina Weibo is a

microblogging site

analySIS - WelbO Jewellery is the most popular topic among with nearly 400

all posts about fashion accessories. There million monhly users

are more than 60% posts related to leveraged platform to
spread marketing

Jewe”el‘y campaign on Chinese

Internet

BT FRESANN ~
T EAECSETEER A | BOEE |, RiEMATFT S aamiic. @MIGGE(ED S SR Ia9atRiTs
A EZ8Eat i iS=EiIa9z=)LT !

This post introduced the coin necklace. Coin
necklace is a rising product of fashion
accessories and can match different colors, it
is favored by fashion KOLs

There are 200 shares, 123 likes and 102

o= - comments.

“The sunglasses of Josphere series are the best
fashion accessories for each trip.”

—— XIIZ=#% (Liu Jihan) Josephine, the
design director of Josphere company.

| There are 46 shares, 42 likes and 20 comments.
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Context of
consumption in
China

On the most popular social
media platforms in China, 80%
of posts about fashion
accessories are women's
products.

' This picture has
been shared on
Baidu Teiba. Baidu
Teiba is a popular
online community
that heavily
integrates Baidu's
search engine

Jewellery (necklace, earrings,
rings and etc.) can be
considered as the most
popular segment among all
kinds of fashion accessories.

This picture has
been share by a
fashion KOL “Z &
Htata”, who has
23,501 followers on
~ her Weibo account.

& @ Et=t2tata
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The positive feedback mainly focused on products’

On|ine trends . appearance and delivery service.

Negative feedback focused on unsuitable size, received
consumer different products and high price.

perception The number of positive comments is far more than
negative comments for most products on those
platforms.

THFET | EnE—EdokeREE. BEhFES BREET  AANER—# . tELEn0eE,

=
=
[l

It’s expensive, same style with other sellers’ products, but
~ price is several times of others.

It looks very nice, very satisfied the first choker, delivery is
~ also good.

RITEEIRE, FIEAS, TR, TR, @ FPAEE, 18k, 17N

g™ **5 a***4
GGG %6
~ The necklace looks very nice , fashionable, no peeling, will ~ The size doesn't match, No.18 is too big and No.17 is too
~also buy it next time. ~small
L 2 2 227 *

REMRETE , FARE=W , SHEFHEEE

il 12

The pendant looks very nice, | like it and will recommend to
~ friends
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Received product is different from the one | ordered, haven’t
- received new one that promised by seller. :
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==Min Chun, Project leader of Daxue consulting
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Most international and domestics brands have built

Competition official stores/ flagship stores on main shopping
platforms.

International brands mainly focused on high-end
products, China’'s brands working on mass market and
high-end market.

analysis: Wallets

International vs Number of Presence on Top seller
Domestics followerson  Tmall/Taobao price on Tmall
WeChat and JD
Goldlion (%&:#]5K) | Domestics 456,985 Yes 269 RMB
SEPTWOLVES Domestics 100,330 Yes 59 RMB
(-BILAR)
Coach (5£5ith) International 100,001,0 Yes 548 RMB
Pierre cardin (% | International 4,792 Yes 269 RMB
IR
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o International brands are mainly come from a few
Competition countries: Switzerland, Japan and USA.

analysis: Watches Domestic and international brands focusing on both
mass market and high-end market.

International vs Number of Presence on Top seller
Domestics followerson  Tmall/Taobao price on Tmall
WeChat and JD
FIYTA ((%IEiX) Domestic 46,140 Yes 829 RMB
Rossini (¥ P5/2) | Domestic 51,755 Yes 1,399 RMB
Tissot (K/R) International 226,240 Yes 3,199 RMB
Casio (< P5KK) International 90,100 Yes 319 RMB
ihl
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o International brands mainly focus on the luxury market,
Competition domestic brands target mass markets.

analysis' Handbags Most of handbag brands have built official accounts on
] main social media platforms in China, such as WeChat
and Weibo.

International vs Number of Presence on Top seller
Domestic followerson  Tmall/Taobao price on Tmall
WeChat and JD
Honggu (4L.4) Domestic 12,655 Yes 618 RMB
SEPTWOLVES Domestic 100,330 Yes 399 RMB
(-BILAR)
LV (i 2 55°) International 323,104 Yes 8,130 RMB
Prada (% $11%) International 307,740 Yes 2,099 RMB
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. ] Most international and domestics brands have built
Competltlon anaIyS|s: official / flagship stores on main shopping platforms.
nal Most brands have built official accounts on main social
Su glasses media platforms for product promotion, such as WeChat
and Weibo.

International vs Number of Presence on Top seller
Domestics followerson  Tmall/Taobao price on Tmall
WeChat and JD
Molsion (3£ B #%) | Domestics 29,080 Yes 509 RMB
Prsr (1H75) Domestics 32,485 Yes 336 RMB
Rayban (& /) International 114,480 Yes 799 RMB
Oakley (Kx 3 #]) | International 59,915 Yes 1,318 RMB
ihl
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Diamonds are the most important products of

CQmpetitiQn ana|ysis: international brands, jade products are mainly from

domestics brands (a few of international brands also

Jewelry have jade products).

Golden and silver products are provided by most
jewellery brands.

International vs Number of Presence on Top seller
Domestics followerson  Tmall/Taobao price on Tmall
WeChat and JD
Luk Fook (/N#) | Domestics 112,770 Yes 716 RMB
CHJ (172 2%) Domestics 40,295 Yes 377 RMB
Tesiro (il X) International 168,450 Yes 2,080 RMB
Tiffany (7% 5¢)2) | International 669,910 Yes 1,700 RMB
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E-commerce
|andSC3 pe Of the Most expensive SKU Cheapest SKU |
C at e g 0 ry RO 3 ow R BERESA TSR RARREAENA BT KRENREHEAT RIS

= 0 fe st =50
0@

440

¥9.90 e

The price range of jewellery is
very large on Tmall and JD.
The most expensive SKU can
be considered as true luxury
products.

The top seller is high cost-
effective product.

= | (EeTomEEn) | (ESTumetn)

[ESEOMERD) || (BSENIER)

Top seller SKU

JLERGL “Miss Sally MBSO SR ETF X QS SR M B S TR E
SKU *109.9 RMB » T M :;ggz EE:%'-E - =
ES] o5 Bl ) == Q
MYl <9.9 RMB
NIl (o138 - 183,733 RMB

N ELEVEE <91 870 RMB

1 s EAF3304
Ratio top *0.12% a
. - . . F¥Trawcon
CEUNG LA .« Varket still driven by
average price price v
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Business cases — Casio (£75%%)
Digital activity

CASIO = = B wsmm  AMumes %FCASIO Q

Casio watch has been sold on
most popular e-commerce )
platforms in China, such as e,
Tmall/Taobao, JD and etc. =

http://www.casio.com.cn/

The brand owns official
stores on the main e-
commerce platforms in China.

Platform Presence  Official Volume (sales, product reviews

account or traffic)

Casio.com.cn | Yes No Monthly visits are 1.479 million
Based on the comments from Tmall Yes Yes Monthly sales volume is
134,850 items
JD, most consumers gave
. . JD.com Yes Yes About 738,000 comments
positive feedback about Casio
watches. Kaola Yes Yes 82,318 followers on Kaola
Xiaohongshu (Unavailable data)
Pinduoduo Yes No Daily sales volume is 113 items
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http://www.casio.com.cn/
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Business cases — Cas/o
E-reputation in China

@ @
‘ @ RoEE A

o)
o

The most related keywords of = -
Casio watch are “Casio C) ey
official website”, “how to O o :38 =) O
adjust the time on Casio e o R e 9
watch” and some competitors e I I M S
(Omega, Cartier, DW and etc.). ch | 2

The question “how to adjust
the time on Casio watch” has
been showed repeatedly on
Baidu index, which means it
may be the main problem

about Casio watch for Platform Presence Followers Posting
frequency
consumers.
Wechat Yes 90,100 4 posts last
week
Weibo Yes 112,079 4,959 posts
d ihl Iti
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DAICOU HUNTER

by WalktheChat

Business cases — Cas/o

. . Via WalktheChat Agency
Daigou analysis
The last month sales of Casio Last month's sales data
WatCh through Dalgou SyStem <$) ¥95,4Ti649 [Eﬁl ¥70,6Tn.“':1|-,057 5@ ¥24,I;;a‘;,592
are mainly came from Tmall. )L )L
Number of products sold
The top seller (last month) P 160800 (3 120450 B 0sse

price is 1,490 RMB, which is a
higher price among all Casio
watches.

Last month's top selling Tmall products

CASsIO

casiOﬁﬂ%JEGAVIOB%iiﬁiéifl casiofEf/EGA-110GBB L F£iEs)  FHERFEBLBEFEH AR  FRERFEBLHEFERKBEIR

Z&PKRAREMG-SHOCKER  2&PKFRBEMG-SHOCKER  fAPRALARESRAQ-5810 RAPIRENREO R BIRAQ-S810
Total sales: ¥3,334,620 Total sales: ¥3,334,620 Total sales: ¥1,706,650 Total sales: ¥1,706,650
Price: ¥1,490 Price: ¥1,490 Price: ¥319 Price: ¥319

Daigourefers to shopping agents who are living
overseas and set up an unofficial reselling activity
aiming at residents of Mainland China (literal

Brand Official Top seller price on Top seller price on

stores? Daigou (RMB) Tmall (RMB)

translation means "buying on behalf of“). The platforms
used by Daigou agents are Taobao, but also Wechat .
and Weibo for more social-oriented e-commerce. Casio Yes 1,490 319

111 .
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Business cases — Bolon (%)
Digital activity

-

Bolon sunglasses has been

sold on main e-commerce L=z ==

latforms in Chi h =i
platforms in China, such as FU = 5 |
Tmall/Taobao, JD, Kaola and ' y
BOLON<=ZE£E£ 38l <

etc.
https://www.bolon.cn/ishop/web/theme/bolon/index.htmi#/

The online sales of Bolon Presence  Official Volume (sales, product reviews

sunglasses mainly come from

account or traffic)

Tmall/Taobao and JD. Bolon.com.cn | Yes Yes Monthly visits are 29,408
Tmall Yes Yes Monthly sales volume is 17,650
items
JD.com Yes Yes About 5 million comments
Kaola No Yes 4,674 followers on Kaola
Xiaohongshu (Unavailable data)
Pinduoduo Yes No Daily sales are 11 items
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Business cases — Bolon
E-reputation in China

E.E ERERESME
Official website of ®
Most related keywords of ® | e " ®
Bolon are “official website of & - | Lm?-ﬂ* =
7] @ ® EEER e -
Bolon” and several et ] o | ®
competitors such as HELEN ﬁg&- 2

Bolon = [ )

KELLER and Molsion. ()

Weibo and Wechat are both '@ ;;:u;‘g,m i;ﬂa?ﬁ—aufejzxzzéﬁ_.ﬁL;Lwtﬂaﬁiaﬁﬁmmﬁmasmm%ﬂ||Em$1ﬁ
important advertising
paltforms for Bolon, the brand
frequently introduced new

prOdUCtS and aCtIVItIeS 085078 17:54 3&F iPhone X
Platform Presence Followers Posting
frequency
Wechat Yes 103,313 4 posts last
month
Weibo Yes 159,895 2,782 posts
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Business cases — Bo/lon

Daigou analysis

According to the sales and
sold items last month of
Bolon sunglasses through
Daigou system, the price of
sold items from Tmall is
higher than sold items from
Taobao.

The top seller price is 598
RMB last month, which is
slightly lower than the middle
price among all Bolon

Daigourefers to shopping agents who are living
overseas and set up an unofficial reselling activity
aiming at residents of Mainland China (literal

translation means "buying on behalf of“). The platforms
used by Daigou agents are Taobao, but also Wechat
and Weibo for more social-oriented e-commerce.
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DAIGOU HUNTER

Last month's sales data

by WalktheChat

Via WalktheChat Agency

[vl Tmall

e’ ¥7,407,179 Pt ¥5,189,456 ’a ¥2,217,723
Number of products sold
Total l u l Tmall ., Taobao
$ 18,697 Pl 9,391 )@ 9,306

Last month's top selling Tmall products

N 35
BOLONS 20185318 t iR ytHa 18
HB S EIEAPIHEERRIEBL7021

Total sales: ¥478,400

Price: ¥598 Price: ¥598

Brand Official

stores?

Bolon Yes

BOLONS 201 8Fi & trimtss
B S EIEAPIREERREBL7021

Total sales: ¥478,400

PR RREE TR

Total sales: ¥252,954
Price: ¥598

Top seller price on

Daigou (RMB)
598

T
TEFEEBEAN ERRER

P AR E T AR EREAT
MEFEEBEANERRER

Total sales: ¥252,954
Price: ¥598

Top seller price on
Tmall (RMB)

921
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Business cases — Chow Tai Fook (5 A #5)
Digital activity

Chow Tai Fook has been sold = S 2
on most popular e-commerce — ol :-L':;‘Lk*hnn

platforms in China, such as
Tmall/Taobao, JD and etc.

AR R ST — el

https://www.ctf.com.cn/zh-hans/

The most products of Chow

; ; Platform Presence Officia Volume (sales, product reviews
Tai Fook are golden jewellery 0 officlal or:rafﬁc() S5 e e
on Tmall/Taobao, JD and
Other e-commerce platforms Ctf.com.cn Yes No Monthly visits are 43,032

Tmall Yes Yes Monthly sales volume is about
. 16,052 items
Golden necklace is the top —
seller product on Tmall JD.com Yes Yes About 9 million comments
Kaola Yes Yes About 2,080 products on Kaola
Xiaohongshu (Unavailable data)
Pinduoduo Yes No Daily sales are 34 items
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Business cases — Chow Tal Fook

E-reputation in China

Most related keywords of
Chow Tai Fook are “official
website” and similar jewellery
brands such as Chow
Taiseng, Chow SangSang and
etc.

Most feedback and
comments from social media
about the brand are positive,
“beautiful” is the most
common description for the
products of Chow Tai Fook.

®
=60

®
= T
Es-E . @
=k

Official stores of Chow Tai
ook

163

Chow Taiseng

(]
R

ICES

IRAEIFE

[
el

loES ot

Official
website of
Chow Tai Fook

{REFEPBIE
| eTYEAESREEEFSAGEBREEN ! || | || | REIMAESIIAE RS
gg !t DL iR OoKBIEEEY @EAE @FEE @BEKE

S

@
L
Zhou Liu Fu

095 118 19:57 3&H iPhone 7 Plus

Chow Tai FM
.

m=
Jewelr

@
S, ]
@ ®

A tizm

4399

Chow SangSang
jewelry

Platform Presence Followers Posting
frequency

Wechat Yes 100,001,0 10 posts last
month

Weibo Yes 481,076 14,703 posts
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Business cases — Chow Tal Fook

Daigou analysis

The last month sales of Chow
Tai Fook through Daigou
system are mainly came from
Tmall.

The top seller price is 391
RMB, which is relatively lower
most jewellerly of Chow Tai
Fook.

Daigourefers to shopping agents who are living
overseas and set up an unofficial reselling activity
aiming at residents of Mainland China (literal

translation means "buying on behalf of“). The platforms
used by Daigou agents are Taobao, but also Wechat
and Weibo for more social-oriented e-commerce.
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DAIGOU HUNTER

by WalktheChat

Via WalktheChat Agency
This brand is from Hong Kong
Last month's sales data
‘$’ ¥2,5§2,14o 'E ¥1,8T5m;,087 8 ¥72T§j653
Number of products sold
D ks || s | @ 27

Last month's top selling Tmall products

@

LRAXETFSRERE2RRIHT Bt AEREENLHAENINF Bt ARSI HENNT ARESREE IR RO TH9251R

TRRASTTFEH EACHERCE ] BYB [EHAHE] IS EHEAB37350
Total sales: ¥740,163 Total sales: ¥255,240 Total sales: ¥93,330 Total sales: ¥76,760
Price: ¥391 Price: ¥90 Price: ¥90 Price: ¥190

Brand Official

Top seller price on

Top seller price on

stores? Daigou (RMB) Tmall (RMB)
Chow Yes 391 433
Tai
Fook
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Advertising —
case study

Tesiro is a famous jewellery
brand from Belgium, the
brand mainly focused on
diamonds and emeralds
products.

Tesiro used two elements to
attract Chinese consumers in " httos:/iv.youku.com/y_show/id XODATMig1M]
the adverti Sing video: its - Uy.htmI?spm=a2h0k.11417342.soresults.dtitle
emerald products entered
outer space through the
Shenzhou-7 spacecraft and

The first part of the video introduced the high reputation of Tesiro, mentioned two
important things: the brand is the appointed jewellery of Berlin International Film

itS pro d ucts f avou red by Festival and it’_s the first jewelry' entered the outer space.
) The second part focused on its products (Tesiro’s products consist of diamonds and
many Chinese actress. emeralds) and good performance in China’s market.

The third part showed the brand favored by many popular stars and it’s planning to
expand business in China.

ihl .
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Brand naming —
case studies

- KK (Kaxiou) is the Chinese
translation of Casio.

* It is a typical translation based on same
pronunciation without special
meanings.

As international brands, same
/ similar pronunciation is the
most common way for
translating their names.

- % ¥ (Baolong) is the Chinese
translation of Bolon, which means
“tyrannosaurus”.

* Its’ showing a defiant and sharp image
to consumers.

However, some brands'
Chinese names showed
different meanings with their
original names.

* JA K4 (Zhou Da Fu) is the mandarin
pronunciation of the originally Cantonese

Chinese brands like using Chow Tai Fook [t

. .- « “I&" is the last name of the founder, “ X"
characters with positive T L T e (ot et
values.
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. . . In 2017, offline stores were still the main distribution
DIStI'IbUtIOn and channels (more than half) of jewellery products/brands in

promotion in China:  China.

. More than 90% jewellery consumptions have been occupied
Offline stores are the by offline stores, private studios and online stores in 2017.

mainstream Professional service is one of the most important
advantages of offline jewellery stores (specialized stores).

Shares of jewelry distribution channels (percentage —2077)

Offline stores

51%

Purchase overseas
9%

Online stores
12%

Source: 2018 China jewelry market analysis report
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Online retail
Coverage in China

Market Number of brands Dedicated platforms
. Segment are selling on
Most popular fashion Tmall/Taobao
accessories brands are Wallets 197 DUOYIPIN.com (£ th)
selling their products on e-
commerce platforms.
Watches 199 WBIAO.CN (J55&#)
For fashion accessories
brands, dedicated websites Sunglasses/ | 199 LOHO.com (LOHOFR4%)
are also important channels Glasses 0JO Glasses (OJOHR %)
of products promotion.
Jewelry 199 CSmall.com (G4 )
Zhubaojie.com (BkF#)
Handbags/ 197 Milanstand.com (CK=%3k)
Bags DUOYIPIN.com (% — i)
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. . Offline stores are significant distribution channels fro
Offline retail: most fashion accessories products.

Coverage in Jewellery has the large amount of offline stores in
Sh hai Shanghai, which means offline store is the main way of
angnai consumers buying jewellery.

Bi§iea FASHEAA ISR ERET
e . Stores Coveragein
- - Shanghai
9;5"_‘ o t= %X sEEEA% tEwE  E6/Es Wi
m =tria BRI, 52 = WatCh 750
9:, 8 H; o = A
P— 4 | e
| T i ey Jewelry 9,000
9 m HsEHFER
Hﬂ SO Wallet 30
‘ OA:'* 550 BREY m;
Jra—. | " sctaii S Handbag | 22
L3 - "‘L’l =hE | t= SEsERs S
g i A
Baidu Map: 120 results of fashion Dianping: 41 results of fashion
accessories in Shanghai accessories
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On-the-shelf:
representation of the
category in stores

The outside is a triangle
where people can see the
hats outlining it, then the
jewelry and other accessories
are inside the triangle.

The sales people are
aggressive and always stand
within 1T meter of the

customers.
axq(ﬁgn&nsu Ing ies www.daxueconsulting.com G +86 (21) 5386 0380 20L8LE§|(5|_E|TCSOFTESSUELFI\'/’ES
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] On Tmall/Taobao, women's products are the most
Online sales: popular among all categories of handbags. Top seller
price is 69 RMB, which is relatively low price among all

volume assessment  products.

On Tmall/Taobao, sales of men’s wallets are 5 times of
women's wallets. Top seller price is 49 RMB, which is a
common price.

5@ i If”'] K¥aTnAwcon

Taobao.com o

Monthly sold items of handbag on
. Tmall/Taobao (million-monthly)

TMAURE [ e | B

E-RETh

— i [LLE wme @ oson FURLA Gott 8
brand: g —
renes FOSSIL kli"ﬁ PRADA ;!E,!,\,! GUCCI  ulmpe  Pomscardn m 8.2
i . 7.4
EL HExE Lol #2n ain -
= FE Age : young and middle age | Women'S handbag Men's handbag Tourlsm bag

207 | Styles

| Way of ranking: general, popularity, new arrivals, sales and price |
Eo4 54 204 2Bt TRt =

Monthly sold items of wallet on Tmall/Taobao
' (million —monthly)

102

BEEEE® cL445AR° ‘ANBAR® ‘Nunidf 21.7
|I|I Men's wallet Women's wallet
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Promotion channels to
leverage for
International brands in
China

Dedicated Websites:
Zhubaojie.com (¥k=1)
WBIAO.CN (%)
Sksvip.com (Ff 14 i)
0JO Glasses (0JO [R4%)
DUOYIPIN.com (£ — i)

Specialized Magazines:
Barzars Jewelry (T 753k =)
Jewellworld (¥ =t 7)

China Jewelry (7 & 2k = 5 116)
iDailyWATCH (& H i %)
Xbiao.com (i 2 K)

PAG (L tltas )
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iDaily WATCH
SHRR®S

Omega ExK i Seamas ter 1948 Arnold & Son JFi#; Globetrotter it
Limited Editions #1948 R 2R RmiEE
September 25,2018 September 05, 2018

Zhubaojie.comis a
specialized website
for jewelry
purchasing. This
website mainly
provide high-end
jewelry products to
consumers.

iDailyWATCH is a
specialized watch
magazine. The
magazine offers
news, brands
stories, new
arrivals and videos
about watch.
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KOL landscape in
China

~ Fashion accessory
is one of the main
topics of this KOL’s
posts. One of her
post about
Marchesa (¥ 1]5%)
received 1,296 likes
and 269 shares.

For international brands,
Chinese KOLs (with large
amount of followers) are good
ways to introduce/ promote The account owns
. . ' 245,114 followers,
their pI’OdUCtS. to Chinese R i and 86,112 posts.
consumers, since many
fashion KOLs like following
and posting info about
famous fashion brands.

| This KOL is the
founder of Fabulous
Time, which is a
female accessories
brand.
! One of her post of
FabulgysTimethizElfa AMOMO @ -~ - brand introduction of

’“@ﬁ_‘@.’ Lo Fabulous Time

1 received 750 likes

and 642 shares.
The account owns
254,704 followers
- and 4,561 posts.

The Key Opinion Leader (KOL), or influencers, are a
major part of the Chinese online journey, and therefore
of the online marketing funnels for international brands

in China. KOL will especially be as relevant to target
niche audience (micro-KOL) and mainstream
consumers (mass-market)

111 .
daxueconsu Itl ng ées www.daxueconsulting.com e +86 (21) 5386 0380 2018 DAXUE CONSULTING

bejiing shanghai ALL RIGHTS RESERVED



daxug'clzonsultlng MARKET TREND
ANALYSIS

| Fast fash/on brands br/ngTana’
- spread fashion /nS/gﬁ'#s and
- concepts=n.China.-. -
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Rising online Social media platforms (such as Weibo, WeChat) and
life-sharing apps/platforms (such as QQ, Xiaohongshu)
-plgtforms are have been channels of online engagement for all
re-building the way intemational and domestics brands and social-linked

of promotion promotion are rapidly growing.

* Hundreds of brands (international + domestics) have built official
stores on Tmall/Taoboa, JD, Pinduoduo and etc.

Shopping platform

*Online celebrities/KOLs post articles/videos of fashion accessories on

Social media Weibo, WeChat, Baidu Teiba and etc.

« A large number of consumers share pictures/videos about fashion
accessories on Instagram, Xiaohongshu, QQ/WeChat and etc.

Life-sharing community
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ABOUT US OUR OFFICES

Daxue Consulting is a market research
Company dedicated to providing the best
specially tailored, high quality, customer-
specific data in one of the most challenging
markets in the world; China.

Beijing, China
Dongzhong Jie #40

@

We leverage our unique network of Shanghai, China
university organizations and professors, Room 504, 768 Xietu Road, Xuhui
business associates, industry experts and District Q

foreign and local consultants to find the
information you need efficiently, reliably and
in a manner that addresses your specific Hong-Kong Island, Hong-Kong,
needs. We excel because we're reliable, 13 Queen’s Road, Floor 23
resourceful and flexible, everything that the
Chinese market demands.

0000 s
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