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OUR CHINA NETWORK AT YOUR SERVICE

NATIONAL COVERAGE OF LOCAL EXPERTISE

OFFICES & RESEARCH TEAM +A
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A BEIJING X
+ Room 726, Building 1, 40 Dong
+ L+ A ZhongRoad,
4 + Dongchendistrict
PERATION VERAGE
X AT ’ A e + ++ SHANGHAI =
@ Covered Tied cities . HEAD OFFIEZI_E
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+ Covered TieB (and below) cities A‘, A + oom 504, 768ietuRoad,
Huangpu District
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COMPANY EXPANSION +
40+ team members
2 people 8 people 16 people
2012 2013 2014 2015 2016 2017 2018 2019

Foundation in Beijing Opening of Shanghai office

@ www.daxueconsulting.com

dx@daxueconsulting.com‘.
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VALUES, PRINCIPLES, AND VISIDAXOECONSULTING

6 KEY VALUES EMPHASIZED THROUGHOUT ALL PROJECTS

V Using50+tools.
V Leveragingalternative data and

opensourceintelligence INNOVATIVE
V Sociallistening. A
V Working on each project making CREATIVE
exchange and challenges,
recruiting the brightest talents in &
both local & international (1:1), to LOCALIZEDm

ensure a comprehensive &
scientificlogicthinking.

PROFESSIONAL

V Takinginformation from the best practices Ho y
of the filed.

V Demandingon the results, detail-oriented,
respectfultowardsour commitments

V Corporatepresentation

@ www.daxueconsulting.com

ACTIONABLE V We care about results, ensure
RECOMMEN the outputs are down-to-earth &
DATIONS operational.
' a

\

V Regular reports with our clientsto

RESPONSIBLE make sure we align the expected
objective
& V Teamsé& proposal are tailor-made
FLEXIBLES dependingonthe project
L V Oneclient=oneteam.

V DaxueConsultingdoes not outsourceits

ALL INHOUSE services Deep understanding on the

J] fieldwork and the context within which
datawascollected

V Transparencyf sourcesandinformation.

dx@daxueconsulting.cony ~ +86 (21) 5386 0380
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OUR SERVICES

EXPERIENCED IN ANSWERING TO A WIDE VARIETY OF STRATEQUEBUKINESS
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INNOVATION
A
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OMNICHANNEL

STRATEGY
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dx@daxueconsulting.cony ~ +86 (21) 5386 0380
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350+ CLIENTS FOR THE PAST 7 YEARS

EXAMPLES OF REFERENOEER 30% CLIENTS FROM THE B2B INDUSTRY
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AN EXPERIENCED ORGANIZATION WITH THE CHINESE MARKET
REGULARLY FEATURED AND QUOTED IN PUBLICATIONS ALL OVER THE WORLD

Ehe New Hork Ti TECHINASIA france
FEU [+ 08 8 <u}s » Jv E V8 %theo]c g ':]',]'['v-@"'"_"“E W bleu A
LE TEMPS SBSNEWS  ASIA WEEKLY  craner newsasa

Ehe New Hork Times

ASIA WEEKLY

@ www.daxueconsulting.com dx@daxueconsulting.com\. +86 (21) 5386 0380


https://www.nytimes.com/2017/08/23/world/asia/china-museums-virtual-tour-live-streaming.html?smid=tw-nytimesworld&smtyp=cur%20on%20est%20cites%20dedans
https://www.sbs.com.au/news/smashing-the-butter-fruit-australia-looks-to-feed-china-s-growing-avocado-demand
http://asiaweekly.com/the-digital-jigsaw/?lipi=urn:li:page:d_flagship3_profile_view_base_recent_activity_details_all;VaTi4T4wQwW5VDzo08dYLw==
https://www.francebleu.fr/infos/agriculture-peche/la-viande-bovine-francaise-repart-a-l-assaut-du-marche-chinois-1516185759
https://www.letemps.ch/economie/2018/01/25/un-roi-textile-chinois-convoite-bally?lipi=urn:li:page:d_flagship3_profile_view_base_recent_activity_details_all;VaTi4T4wQwW5VDzo08dYLw==
https://www.techinasia.com/wechat-mini-programs-ecommerce?lipi=urn:li:page:d_flagship3_profile_view_base_recent_activity_details_all;VaTi4T4wQwW5VDzo08dYLw==#comments-454065
https://www.channelnewsasia.com/news/video-on-demand/correspondents-diary/16-february-2019-11251838

